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USPS NOW ONE OF THE 'BIG 3,' TOP 

INDUSTRY EXEC SAYS 

USPS has become a "package delivery powerhouse," 
according to Entrepreneur magazine. 

The Postal Service has "transformed itself from o humble mail 
carrier to o package delivery powerhouse," a top mailing 
industry executive writes in Entrepreneur magazine. 

"There's a tendency to discuss shipping in terms of the Big 
2 instead of the Big 3. So I want to set the record straight: 
Today's Postal Service is just as capable of package 
delivery as FedEx and UPS," writes Harry Whitehouse, chief 
technology officer for online postage company Endicia. 

Whitehouse's Jan. 22 column praises USPS for improving its 
package tracking technology and adopting more efficient 
routing methods. 
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He also points to competitive pricing: USPS has cut 
Priority Mail rates and become a lower-cost alternative 
for lightweight packages since UPS and FedEx began 
charging based on the size of some packages, regardless 
of their weight. 

In a December survey, 80 percent of businesses said 
they'll use the Postal Service for larger, lightweight 
shipments now that dimensional weight pricing has come 
into play, Whitehouse writes. 

Savvy business owners should "take a closer look" on 
the Postal Service, he concludes. "If you don't .. . you're 
leaving money on the table." 

DID YOU 

KNOW? 

• More thon 7,300 letter corrie� deliver moil solely on foot. Facility Closure 
lnfotmolion (due ro 

disasters) USPS Facility 

Operoting Stotvs hotline: 

• Approximately 7 6 percent of moiling industry Jobs rely upon USPS infrastructure.
• Retailers moiled almost 1 2 billion catalogs in 201 3
• The Postal Inspection Service's forensic laboratory division recently

celebrated its 7 5th anniversary.
• USPS serves more than 1 53 million delivery points nationwide.
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USPS REVENUE RISES 4.3 PERCENT 
$754 million net loss recorded during flrst quarter 

The Postal Service ended fiscal 2015's first quarter (Oct. 1-Dec. 
31 ,  2014) with a 4.3 percent increase in operating revenue 
compared to the same period one year earlier. The net loss was 
$754 million. 

The operating revenue increase was partially driven by the record 
number of packages delivered during the holidays. Shipping and 
package volume rose 1 2.8 percent compared to one year earlier. 

The net loss included o $ 1 .4 billion expense accrued for the 
mandated prepayment to the Postal Service Retiree Health 
Benefits Fund. 

Other year-to-year highlights: 
• Standard Moil volume rose 3.5 percent, driven by on increase in

political moil volume.
• First-Closs Moil volume decline slowed to o 1.1 percent decrease.
• Standard Moil revenue and First-Closs Moil revenue were up

7.6 percent and 3.7 percent, respectively. These increases were
driven partially by the January 2014 price increase.

"Our employees delivered double-digit growth in packages this 
holiday season, which shows our growing ability to compete for 
and win new package delivery customers," said PMG Megan 
Brennon. 

"To keep the momentum going - and to ensure we ore the 
shipper of choice for our residential and business customers • we 
will continue to expand customized delivery solutions and package 
capacity while delivering high levels of service." 

VISIT OUR SITE, 
MADISONPCC.COM 
FOR MORE INFORMATION 







GMAPCC 

PO Box 14285 

Madison WI 53708-0285 

USPS NOW ONE OF THE 'BIG 3,' TOP 

INDUSTRY EXEC SAYS 

USPS has become a "package delivery powerhouse," 
according to Entrepreneur magazine. 

The Postal Service has "transformed itself from o humble mail 
carrier to o package delivery powerhouse," a top mailing 
industry executive writes in Entrepreneur magazine. 

"There's a tendency to discuss shipping in terms of the Big 
2 instead of the Big 3. So I want to set the record straight: 
Today's Postal Service is just as capable of package 
delivery as FedEx and UPS," writes Harry Whitehouse, chief 
technology officer for online postage company Endicia. 

Whitehouse's Jan. 22 column praises USPS for improving its 
package tracking technology and adopting more efficient 
routing methods. 

First-Class Mail 

Postage and Fees 
PAID 
USPS 

Permit No. G-1 O 

He also points to competitive pricing: USPS has cut 
Priority Mail rates and become a lower-cost alternative 
for lightweight packages since UPS and FedEx began 
charging based on the size of some packages, regardless 
of their weight. 

In a December survey, 80 percent of businesses said 
they'll use the Postal Service for larger, lightweight 
shipments now that dimensional weight pricing has come 
into play, Whitehouse writes. 

Savvy business owners should "take a closer look" on 
the Postal Service, he concludes. "If you don't .. . you're 
leaving money on the table." 

DID YOU 

KNOW? 

• More thon 7,300 letter corrie� deliver moil solely on foot. Facility Closure 
lnfotmolion (due ro 

disasters) USPS Facility 

Operoting Stotvs hotline: 

• Approximately 7 6 percent of moiling industry Jobs rely upon USPS infrastructure.
• Retailers moiled almost 1 2 billion catalogs in 201 3
• The Postal Inspection Service's forensic laboratory division recently

celebrated its 7 5th anniversary.
• USPS serves more than 1 53 million delivery points nationwide.

888-363-7462

• 

::, ® 

USPS REVENUE RISES 4.3 PERCENT 
$754 million net loss recorded during flrst quarter 

The Postal Service ended fiscal 2015's first quarter (Oct. 1-Dec. 
31 ,  2014) with a 4.3 percent increase in operating revenue 
compared to the same period one year earlier. The net loss was 
$754 million. 

The operating revenue increase was partially driven by the record 
number of packages delivered during the holidays. Shipping and 
package volume rose 1 2.8 percent compared to one year earlier. 

The net loss included o $ 1 .4 billion expense accrued for the 
mandated prepayment to the Postal Service Retiree Health 
Benefits Fund. 

Other year-to-year highlights: 
• Standard Moil volume rose 3.5 percent, driven by on increase in

political moil volume.
• First-Closs Moil volume decline slowed to o 1.1 percent decrease.
• Standard Moil revenue and First-Closs Moil revenue were up

7.6 percent and 3.7 percent, respectively. These increases were
driven partially by the January 2014 price increase.

"Our employees delivered double-digit growth in packages this 
holiday season, which shows our growing ability to compete for 
and win new package delivery customers," said PMG Megan 
Brennon. 

"To keep the momentum going - and to ensure we ore the 
shipper of choice for our residential and business customers • we 
will continue to expand customized delivery solutions and package 
capacity while delivering high levels of service." 

VISIT OUR SITE, 
MADISONPCC.COM 
FOR MORE INFORMATION 


	201504-newsletter-1
	201504-newsletter-2
	201504-newsletter-3
	201504-newsletter-4



