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CALENDAR OF EVENTS

October 18, 2018:  Breakfast Seminar- Introduction to Business 
Mail, USPS, Madison, WI

February 14, 2019: GMAPCC Annual Meeting, Madison, WI
May 5-8, 2019: National Postal Forum, Indianapolis, IN

Watch for these events at www.madisonpcc.com

200: Number of miles of conveyors within postal facilities
1971: Year first female postal inspectors hired
8500: Number of automated processing equipment used to sort half the world’s mail
36,000: Number of letters the Delivery Barcode Reader reads and sorts per hour
260,000: Number of mobile Delivery Devices used in real time delivery scanning
381 Million: Number of credit and debit card transactions each year

DID 
YOU  

KNOW?

OCTOBER EDUCATIONAL BREAKFAST SEMINAR:  
INTRODUCTION TO BUSINESS MAIL
What’s a letter? What’s a flat? How do I need to seal my mail? Whether you are a 
beginning or infrequent mailer or mailing on a greater timetable, this workshop will help 
you harness the power of mail for your business or organization.

PCC member Tom Diring of United mailing Service will present “Introduction to Business Mail 
Basics” at our October educational breakfast seminar. He will explain the processes and preparations you need 
to know so to have a stress free business mailing. This is a “from the ground up, nuts and bolts review”. After this 
seminar you will know how to qualify for discount mail prices and how to design and prepare your mail. 

The seminar is Thursday July 12th at the main post office, 3902 Milwaukee St., Madison, WI. Join your business 
colleagues and USPS personal for networking and light refreshments starting at 7:30 am. The presentation starts 
at 8:00 am. Register at www.madisonpcc.com. As always, this is a free event. See you there.

NPF, MAY 5-8, 2019, INDIANAPOLIS, IN   
While we live in a high-tech world, mail remains the preeminent “high-touch” means of reaching out to customers, businesses 
and the world and no one knows that better than NPF attendees! The National Postal Forum is the ideal way to stay in sync 
with all the advances and trends that affect the rapidly progressing and changing mailing and shipping industry.

This is the only event that brings together all senior level USPS executives, leaders of the mailing and shipping industry as 
well as the industry’s major suppliers and partners. You can’t afford to miss this opportunity to listen and learn from these 
champions of mail! Go to NPF.org today for more information.

BEST PRACTICE
Informed Delivery is an optional, 
free feature that gives residential 
consumers the ability to digitally 
preview their mail and manage 
their packages from one convenient 
location. 

Informed Delivery users see 
images of their mail, regardless of 
whether or not a mailer conducts an 
interactive campaign. Mailers can 
enhance their hardcopy mailings by 
conducting a campaign that includes 
custom images and a website link. 
This information will appear in the 
user’s email notification, the USPS 
Mobile App, or on the dashboard at 
USPS.com®.

Benefits for Mailers 
Informed Delivery allows mailers to: 
• Take advantage of a new digital channel, tying hardcopy mail to digital content. 
•  Receive an additional digital impression for the intended recipient and 

additional impressions for other household members who are Informed 
Delivery users. 

• Experience high email open rates (~70% daily average). 

Informed Delivery interactive campaigns provide additional benefits, 
allowing mailers to: 
•  Enhance the presentation of the scanned mailpiece images that consumers 

are already receiving. 
•  Give the mail recipient or other household members the opportunity to 

take action immediately on their mailpiece by clicking on a campaign 
image/website link—regardless of whether or not they retrieve mail from 
the physical mailbox. 

•  Coordinate multi-channel campaigns. 
•  Collect information on campaign reach and results (e.g., open rates, click-

through rates) through data analytics. 
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ASK BILL: BILL MCCAFFERTY, MAIL DESIGN CLERK
Hi, Mail People! Bill here with more fun facts from the field.

Hi Mail People. 
I want to update you on the Mailing Requirements 
Helpdesk. The Mailing & Shipping Solutions 
Helpdesk is now live and taking calls.  The new 
number is 1-877-672-0007. If you tried to call 
Jamye in the last few weeks, you noticed that 
your call is forwarded to the new help desk 
and is answered by one of 14 clerks around 

the country.  Chances are you will not get Jamye 
and will talk to someone else who will help you with your 

questions. In case you missed it, here is the email that was sent 
out to our customers explaining everything.

Valued Customer:
The Postal Service has launched a Mailing and Shipping Solutions Center to 
provide centralized support for all of your mailing and shipping needs. The 
solutions center will continue providing you with the support you’ve been receiving 
by the Mailing Requirements clerks at your local Business Mail Entry (BME) 
units.  The new Solutions Center will streamline the process as well as provide 
standardized responses across the country.  The center is staffed Monday through 
Friday from 7:00 A.M. – 7:00 P.M. CT, by calling 1-877-672-0007.  
Contact your local BME Manager (Cheryl Dotson, 414-287-1971, 
Cheryl.m.dotson@usps.com) with any questions or concerns. 

The good news is for the time being my phone is still working and you can call 
me at 608-246-1216. You can also send me an email at William.J.McCafferty@
usps.gov and I can help with your questions through email correspondence if you 
prefer.

I’ve heard from some of you that the system doesn’t work and you don’t like 
talking to someone in another state to help with your questions. I think some things 
are better accomplished if you’re talking to a local MRC clerk. Please let the post 
office know how you feel about this new service. USPS needs to hear from you 
to decide how to improve the system and which way to proceed concerning this 
service. 

7TH ANNUAL GOLF OUTING WRAP-UP
Everyone had fun again this year at the GMAPCC 7th 
annual golf outing. The team of Gordon Flesch and SSM 
health took 1st place. Coming in second, Suttle-Straus 
and third, United Mailing Services. We look forward 
to doing it again next year. Until then, everyone to the 
driving range! 

NATIONAL PCC DAY, SEPTEMBER 27, 2018 
At this year’s National PCC Day at American Family Insurance our audience was shown what 
the future of mail will look like and how it can used to their company’s advantage. The day’s 
first speaker, Dave Lewis, President of Snailworks in Frederick, MD. presented “Creating 
a Successful Informed Delivery Campaign”. Dave explained that mailers can enhance 
Informed Delivery (ID) by substituting the normal gray scale image of a letter with a full 
color image and secondary link that can increase a mailer’s response rate. Email connected 
to ID has a 70% open rate vs. 10-15% for email alone. ID is upgrading its features 
continuously so the future is bright for an ID Campaign. Companies that have benefited 
from an ID campaign are restaurants, online bill payment, retailers, service companies and 
financial services.

USPS VP of Facilities, Tom Samra told the audience that USPS is evolving to meet the 
challenges of today’s fast changing mailing industry. Marketing mail is up 73% in the last 
ten years with positive support for the mail across all age groups. Continued improvement 
in package delivery is making USPS the largest deliverer of packages in the United States. 
Informed Delivery lets recipients know what to expect in their mail box and adds value to 
the mailer’s message. Informed Visibility (IV) lets mailers see in real time where the mail is 
and use that knowledge to coordinate additional marketing messages. With IV the Postal 
Service can be proactive to improve service by using the data to schedule staff to meet 
the volume of mail entering a facility, etc. USPS’s Academic Outreach (AO) program is 
beginning to take root in colleges and universities across America. AO educates marketing 
and graphic arts students about the power of mail and how it can strengthen a marketing 
campaign.

Craig Swenson, Supervisor, Madison BMEU, helped everyone understand the new Enterprise 
Payment System (EPS). EPS will streamline the way mailers will pay for their mailings. 
Mailers will be able to consolidate all their accounts under one EPS account. The benefits 
that EPS provides are; enhanced security features, centralized balance and account 
management, and a self-service customer experience.

Facility Closure Information (due to disasters)  
USPS Facility Operating Status hotline: 888-363-7462
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